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GADQETS

Sampling Yzelds Result
That the Quallty of Sound -
Can Be Qutte Dl,)fferent_ B

By Stacy FORSTER
*Tur WarLL STRERT JOURNAL ONLINE .
. After trying out some of the new high-

end cellphone headsets, I've reached this .
conclusion: The hardest thing about us- -
ing them may be getting used to the -

strange fooks you get from bystanders.

1t is tough not to stare as buttoned-up .
executives make - like Britney Spears E
talking animatedly into their headsets as -

they hustle down the street. Or vt per

fectly sane people appear to be enaagmg .

themselyes in conversation. .
This sidewalk thealer has & gmwmg,

cast. Demand for hands-free devicesisbe- . &/
ing tueled by the quest for comfort and» LT
clearer sound quality, as well as nagging - ..
fears about radiation risks. Also, new - o
laws in New York state and other lunsdlc- B
tions mandate that callers use headseéts . '

while driving.

Headset sales, while small, are in- "~

creasing rapidly among the more than
135 million U.S. cellphone subscribers.
According to NPDTechWorld, a market-
research firm in Reston, Va., five million

headsets. were sold in the US, 'in the -

seeond quarter, up from 2.8 million in the

third quarter of 2001, the earliest period -

for which it has data available.
Prices have dropped, too; over the

past three years, the average retail prices
were steady between $24 and $26, but-

slipped to $21 to $22 early this year; NP-
DTechWorld says. While cellphones now
often come with basic headsets, many us-
ers upgrade to souped-up models, seeking
more reliable sound and a better fit.

So with an eye, and an ear, towrxrd

finding the best deal in high-end heéad-:
sets, I took a number of the spiffier mod-

els for a drive on the New Jersey Turn-

pike, and on a walk around New York’ o

Times Square.

1 chose headsets fmm Plantmmcs
Inc., Santa Cruz, Calif., and Jabra Corp., -

a San Diego urit of Denmark’s GN Net-
com group, as well as one from RF Safe,
a New Port Richey, Fla., company that
promotes wireless products that reduce
radiation emitted from ceilular devices.
The prices listed are the manufa.ctmers
suggested 1ist prices.

Overall I'found them eaqy m use once

~The Mossberg Solution—*.

Wlter S. Mossberg is on vaca-
tion. The Mossherg Solution column
will return on Sept 18.

' Jabrﬁ's EarBoom p
Winder
Price: $34.99

h-#‘

Cellphone HeadsetS° Tests a,nd Stran},qe Look

- MX-100 s one solittion for those who Wa
4 lightweight and small headset. It ¢
sists of a C-shaped unit with an ear pad;

one end and a plastxc ring that tuc
:  Iobe.. The ho

Jabra's EarSef
ce; $39,99 -

1 got the hang of them bnt sound quality
‘varied dramatically. There are two basic

styles of headsets—some fit inside the ear

_ with a small microphone, while others
- . hang over the ear and tend to have a big-
C.ger- microphote. In-the-ear styles were

the most comfortable, produced the most

secure fit and. allowed me to hear the in-
_+¢ominig sound better. But friends and fam-
ily often remarked that T sounded like I
' was stafiding’ in a wind tunnel or talking
" into a tin can when using one of these
models. For their part, the over-the-ear

styles’ produced, better outgaing sounds,

but were bulkier and:miore conspituons.

~ Jabra’s EarSet ($39.99): The smallest
headset I tested, the EarSet’s microphone

-is connected fo-an “ear gel”—a rubbery

ear piece that is supposed to fit snugly in

the ear. Jabra offers right and left ear -

molds, and three different sizes, but 1 had
trouble {inding one that fit comfortably.

* The microphone is up near the ear,
and the sound was among the most disap-

- pointing. During my walking tour of

Times  Square, it was the only micro-

phone that picked up. some of the loud -
_ me feel most like a wannabe pop star.
Plantromcs 5 MX*loﬂ ($39 95): The |

street noise, and io callers I often
sounded like I was talking under water.

‘headset has a curved piece that goe

e.RF Safe mode} also. hay a. 1
ofifoff buitton ‘that, when pushed, -t
matically calls the most recently dia
wmber, This could be nice,. pmicula
her trying to keep an eyé oni the 10
- Jabira's EarBoom Winder ($34.99);°
EarBoom Windér features an ear gel'wit]
minthoom ficrophone that extends.fo:
middle of the cheek. The cord wi
. “insidea Tittle plastic box that hot
E or purse. It was definite tely

‘-able~cord hexdset was actually™
~est to use, and the best for tucki
“my backpack and pulling it out'd
without. getting: the eord -all tangled

Jabra; also makés a version ‘of the E
iy without the-winder; which at.$24
§ the brand’s top-selling model this ye

the cord: away from your ar,

. Jah
Jennifer Cauble, said the distance of the
microphone to the mouth doesn’t make.a
difference with sound quality. Instead,

she says, the problems I had stemmed -
. from my inability fo find the proper ear-

gel placement, wliich 15 key to- rhrecting
the microphone to the mouth.
Plantronics’s . M135. ($49 9‘5) v

the ear dnd uses 4 boom microphohe th
extends toward the mouth. It produced
the highest-quality outgoing sound be-

ause i it doesn’t pick up as much ambient
noise: Nick' Risner, Plantronics’s senior
product manager, says that if you often.

use your cellphone in neisy environ-
ments, such as a trading floor or a con-

" vertible automobile, having a boom mi- |

crophone is a necessity, Also, unlike

- other headsets, the M135 includes a vol-

ume-control knob and a mute hutfon, -

On the other hand, these headsets are -
relatively heavy and don’t stﬂy in place

quite as well as those that go in the ear.

Also, these headsets are less than discreet,

and of the models I tested, the M135 made

ice president of mai‘keting, ‘
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